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Priority Analysis of Marketing Mix Factors for Sustainability of
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Abstract
Yong—Seung Ji

This study aims to suggest alternatives to expand sustainability to achieve social and
economic performances by analyzing priorities of the Marketing Mix on social
enterprise. Evaluation indicators were secured by sector through case analysis, and were
classified by categories. The important priorities of the upper layer for the marketing
7Ps mix strategy were product, process, promotion, people, price, physical evidence,
place(distribution channel) in the order. This study is meaningful in that social enterprise
uses marketing strategies to find out the necessary factors for developing market
channels to secure sustainability and examine their priorities. It is more effective to
understand the long—term marketing management strategies of social enterprise and to
design government policies. Although it is insufficient to present specific measures and
strategies for each factor of the 7Ps mix, this can be a subject for future research, and
marketing strategies for sustainability of social enterprise can be positioned as a very

important research topic.

Keywords: Social Enterprise, Marketing 7Ps Mix, Marketing Strategies of Social Enterprise,
AHP(Analytic Hierarchy Process), Sustainability of Social Enterprise
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